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Canadian National Fireworks Association
• Established in 2013, the Canadian National Fireworks Association is 

the leading voice advocating on behalf of the fireworks industry and 
our 3,000 members to promote fair access  and safety in the sale and 
use of fireworks

• Partnering with all three levels of government to create 
improvements within the fireworks industry through:

– Vendor Certification & Employee Training
– Be a Good Neighbour Program
– Advocacy with Regulators
– Strong & Engaged member compliance

• Industry and the government both must accept the responsibility to 
create education, vendor certification and training for users

Education and Communication are key to addressing Mississauga’s safety, and enforcement requirements

Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 2
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Vendor Certification & Employee Training 
Programs

Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 3
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Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 4

$226 per year for business in Nov 2022
$1000 per year in Dec 2022
$4000 per year in Jan 2023
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Education is the key to Compliance

Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance
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Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance.

Education First:   Be a Good Neighbour Program  
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Education is the key to Compliance

Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 7
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Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance.

The Ask
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1. Allow staff to conduct an independent 
report on a new fireworks by-law as 
planned by rejecting a prejudicial “strict 
regulations” motion  

2. Conduct a multi-stakeholder 
engagement and consultation process

7.3.



Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 9
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Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 10

Bans are “Impossible to police” in Mississauga 
and “Extreme”
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Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 11

Brampton
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Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 12

Caledon
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Edmonton
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Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 14

Educate to change behaviour
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Environment & Carbon Footprint

Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 15

Industry has worked with Dr. Tom Smith – Chemist from Oxford University to create a software
calculator to measure our footprint:

• A consumer fireworks display of $1000: 1.25 KG of CO2

• A consumer fireworks display of $500: 0.625 KG of CO2

• 1 hour car trip from Mississauga to Downtown Toronto: 19 KG of CO2

• Propane gas tank for backyard BBQ: 2.4 KG of CO2 per hour
• Return flight from Toronto to Tampa: 270 KG of CO2

• 7 day cruise for 1 person: 1 metric ton of C02

Fireworks FX reduced its carbon foorprint by 70 metric tons per year in 2021 and 200 metric tons 
in 2022
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Mission of the CNFA is to promote fair access and safety in the sale and use of fireworks through 
vendor certification, employee training, advocacy with regulators, and member compliance. 16
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