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– 2022 Highlights and Initiatives

– AGM

2023 Proposed Budget 
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Tourism Mississauga Mandate
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• Promote tourism in the City of Mississauga in accordance with the City’s Tourism Master Plan

• Promote the City of Mississauga as a destination for tourists, visitors, festival attendees, meeting and conference delegates
and business travelers

• Develop a branding strategy and marketing plan

• Collect and disseminate information, including conducting targeted market research for purposes of identifying tourism and
business travel opportunities in the City of Mississauga

• Develop promotion and business development strategic plans, including multi-year marketing plans and strategies that
address the City’s strategic goals for a robust tourism and business destination

• Facilitate a high level of collaboration amongst the city’s tourism industry, business organizations and the City
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Tourism Mississauga - Board of Directors
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Position Mississauga as a business, sport and leisure destination through incentive 
programs:

• Attended 15+ sales events in 2022 raising awareness of Mississauga as a business
events destination. Connected with thousands of meeting and event planners

• Approx 3000 touchpoints across all sales events

• Hosted approximately 17 sporting events in 2022

• resulting in $22.5 Million in estimated economic impact

• Partnership with Uber Eats “Taste the World” Billboard

• Hopper partnership with Canada Jetlines

• Summer Campaign of #MySaugaSummer Bandwango Pass

• Continuation of IPTS 2.0 including SQ1 $20 offer

• Over 1,100 reservations to date

2022 Highlights & Initiatives
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Position Mississauga as a business, sport and leisure destination through marketing 
(research) campaigns:

• DNEXT Assessment

• Destination Think Engagement

• Place DNA Research , Brand Development & Strategy

• Welcome Installations at GTAA

• #MySaugaSummer social media campaign

• Hosted 12+ Social Media Influencers

• Illumi

• Destination Ontario Marketing Partnership

2022 Highlights & Initiatives
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2022 Highlights & Initiatives
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Financial Summary
2023 Proposed Budget
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Note: Numbers may not balance due to rounding

Description Comments
2023 Proposed 

Budget 
($000s)

2022

Budget 
($000s)

Expenditures to Deliver Current 

Services

Programs & Services
Tactical initiatives that leverage opportunities in Destination Development, 

Destination Marketing and Visitor Services
1,800 1,525

Marketing & Communications
Tools and initiatives that will position Mississauga as a tourism destination 

by promoting product offerings and experiences
1,985 1,120

Industry Insights
Resources that will monitor, measure and forecast tourism development and 

industry performance
200 180

Partnerships
Opportunities for collaboration with local, regional, provincial and national 

tourism related associations
135 127

Visitor Services
Customer service programs and servicing tools to enhance the visitor 

experience
55 55

Overhead Includes labour & other operating expenses provided by the City 249 272

Miscellaneous Includes audit fees, Board expenses, printing, office supplies, etc. 100 59

General Labour Staff Salaries 1,412 1,150

Total Expenditures 5,936 4,488
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Thank You
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