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Project Overview
• Reduce litter in parks, trails,

roadways and open spaces
• City-wide campaign with support

from various teams (e.g.  Parks
Operations, Works Operations and
Maintenance, Marketing, Corporate
Communications)

• Targeted themes (e.g. volunteer
litter clean-ups, waste reduction,
wildlife preservation, dog waste)
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Summary
• 2021/2022:

• Marketing and campaign development
• Created new brand “Own Your Litter”

• 2022 Launch
• Webpage: ownyourlitter.ca
• In-park and roadside signage
• Social media
• Digital advertising
• Volunteer litter cleanups

• 2023 Expansion
• Webpage update
• Amplify waste reduction

messaging to include single-use
items
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Digital Advertisements
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Measurements
• 16,481 combined campaign
website views

• 2,620,683 combined social
media impressions

• Litter and waste-related 311 calls
down 15% and 10% in 2022 &
2023, respectively

• Volunteer litter clean-ups
increased year over year
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Future Goals 
• Continue scheduled public 

communication 
• Leverage ongoing 

corporate communications 
for stories and social media 
outreach 

• Embed litter mitigation 
actions 

• Annual campaign website 
update
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Contact Us
Living.Green@Mississauga.ca

ownyourlitter.ca
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