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10,978 unique website 
visits
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Social Media Metrics

• 83,872K total impressions
• Used all City channels for the 

launch, with the most positive 
sentiment received on 
LinkedIn.

• Highest engagement was 
received on Facebook, 
followed by LinkedIn.
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• Digital ads drove traffic to the 
Mississauga.ca/OneMississauga website 

May 6 – Sept 8:
• On average, each ad (6 total) played for 20 

hours at each Community Centre.
• 12 Community Centres x 20 hours = 240 

hours per ad
• 240 hours x 6 ads = 1,440 total hours 
• Each ad ran for 10 seconds or 518,400 total 

plays
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2,538 views from 
April 14 – Sept 7.
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One Mississauga 2.0
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• Reporting (police/community)
• Resources (trauma support; education; prevention)
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o Larger CHC to 
approve and 
provide feedback 
on creatives 
developed 

o Launch of One 
Mississauga 2.0 
campaign 

o CHC working group co-
designs two creatives 
with City

o CHC and City to identify 
and compile a list of 
accessible resources

Planning Phase 
II

Sept/Oct 
2025

Nov/
Dec 

2025
Dec 2025 Jan/Feb 

2026
Spring 
2026

One Mississauga 2.0 Timeline

o Finalized creatives 
to be shared with 
Combatting Racism, 
Discrimination, 
Hatred Advisory 
Committee
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Phase II 
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• Identifies emerging communities (racism, discrimination, hate)
• Outlines logistics regarding City-community partnerships
• Timelines for implementation
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Thank You
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